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Note: Attempt all the Sections as per instructions.
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Section—-A
(Erve-1)
(Very Short Answer Type Questions)
(o =g salig 9¢)

Note : Attempt all five questions. Each question carries
4 marks. Very short answer is required not

exceeding 75 words. 5x4=20
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“1. What is the difference between 'Marketing' and
'selling'?
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Explain hﬁeﬂy the basis of Market Segmentation.
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What is 'Product Life Cycle'”

‘Feqre SIS =R AT B

What are the objectives of 'Pricing Decision'.
‘Fma et # Far 323w §7

Discuss briefly the scope of Marketing Research.
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Section—-B
(Tvs-a)
(Short Answer Type Questions)

(eg Sad™ 99F)

Attempt any tweo guestions out of the following
three questions. Each question carries 10 marks.
Short Answer is required not exceeding 200
2x10=20

words.
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What is the difference between Traditional and
Modern Concept of Marketing?
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Describe briefly the major channels of distribution
of consumer goods.
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What is Marketing Information System? Describe
its importance.
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Section—-C
(Tvs-4)
(Descriptive Answer Type Questions)

(stfy @y S0 99)

Note : Attempt any three questions out of the following
five questions. Each question carries 20 marks.

Answer is required in detail. 3=20=60
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(4)

"Marketing Research is Vital for sound marketing
strategy.” Critically examine this statement.
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What factors would you take into account in

developing a new product and its
commercialisation?
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What do you mean by "Trade Mark'? What is the
difference between Brand and Trade-Muark?
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Explain the various pricing policies being adopted
while setting the price of a product.
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Write short notes on the following.

(1) Target Marketing

(it)  Promotional Mix
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