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Note : Attempt all the section as per given
instructions.
4 wvsl & FEeraar g S
Section-A /@Ug-H
(Very Short Answer Type Questions)
(3rfereryg 393 weH)
Note : Attempt all five gquestions. Each

guestion carries 4 marks. 4x5=20

Feft dfg weAl & IR ST S 9T 4
3T @ &l

/F-xp!am the term Marketing Myop:a?
farqur e gfte & aaren SN

P.T.O.

A2 Whatis Marketing Mix?
frmor firsror @ 27
)- What is Advertising Media?
fersma e o 22
/4/ Define term product
IR @ gy SR
/8./ What is meaﬁt by Consumer orientation?
JUHITHT IRENBROT @7 T T &7
Section-B/Qvg-g§
(Short Answer Type Questions)
(v1g 3udta wee)

Note : Attempt any two questions out of
the following three questions. Each
question carmes 10 marks. 10x2=20
fferRaa @9 1o § @ 5 @ oot &
I A5 7S 9 10 i1 BT 2l

6.,,f-’?“'.fﬁ-::=t is the difference between Marketing

_ & Selling.

farqor wa faaor & & 3R @2
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What s Marketing information system?
Describe its importance.
o g o w22 s
S|
)/Write a brief notes on Target Marketing".
citérer foos W wifare ool fafad)
Section-C/%@us-g
(Detailed Answer Type Questions)
(farega 3ordta we=)
Note : Attempt any three questions out of
the following five questions. Each
question carries 20 marks. 20x3=60
Prfarfaa dfe weat & ¥ ol i vl &
IoR A3 TS ¥ 20 37D N &

9. Discuss the wvarious core concept
marketing'.
fayore & fafira smuRons & FEEEd|

NS-3009/3 p.T.0.

-/].-EJ_/ What do you understand by Marketing

Segmentation? Discus its importance,
TR faultsa=or ¥ sy aar e & 5D
HEd B IHEY?

Mhat IS meant by skimming the cream

price policy? What are the reason for
adopting this policy?
HOTg AR $ DT T & 3077 F97 g9
P 39 i B 3= $ aan SR #?
12. Discuss various types of Distribution
channels.
fafte R & faamor arfeenpit #F gasEd|
13. Write short notes on following:
(a) Product life cycle
(b) Promotional mix
Preaforfaa w Hara Ruoh forlRe:
(a) 391G ST b
(b) wER fFHoT
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