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Note : Attempt all the Sections as per

instructions.
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Section-A/ @S-

(Very Short Answer Questions)

(et e1g 3o wem)

fMaximum Marks : 100

3,/ What do you understand by the term

IriiaT AR I ¥ 7Y Fq7 gHy &
2. What is sublimal perception.
Jaae aRoT FT R
3- Whatis reference group?
Fter g @ &2
4. What is leadership?
g Tl 27
5. What do you mean by personality?
sfdaed | 31T a7 Twee 29
Section-B/@uz-§
(Short/Answer Questions) '
(71g g weey)
Note : Attempt any one question out of
the following three questions. Each
question carries 20 marks, Short

Note : Attempt any two questions. Each

question carries 10 marks. The
very short answer is required not
exceeding 75 words. 2x10=20
frel &) Wt % FR AR ™E 79 10
37t &l 81 siftrpan 75 @i # 3ifa oy 3R
Frfera 21

P.T.O.

answer is required not exceeding 200
words. 1x20=20

e FeEfofe I oo § ¥ 5 v g
BT FWR AT 5AS 997 20 3 B 2
Siferese 200 Tt F AY IR anfarg 2

6. How consumer behaviour knowledge

proves helpful for production manager?
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ITHITE RITER 1, Jeqraq 9IS B 0 B
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Write some important techniques to
modifying consumer behaviour.

STHIT TIER ¥ GUR & 35 Teaqf a5
&I ford |

How culture influence consumer
behaviour?

ar
Section-C/gus-9
(Detailed Answer Questions)

(forga v’ we=)

Note :'-'-;Attempt any two questions out of

i -

9

NS-3013(CV-T}

"%:the following five questions. Each
T’question carries 30 marks. Answer is
“required in detail. 2x30=60
FrafeRea dfg vt 4 @ B @ o &
IR QAT | T w9 30 3! &1 21 fawga
IR 3NfEE gl
Describe the main steps which are
undertak in corcumer  research

process, 3

P.T.O.

Foviaer srEu™ afear # e A e g
Al @t el DI

10. Explain learning, psychological and

sociological ~models of consumer

behaviour.
I9lE EeR & Jfenm, gedEnfae e
HATASTET AlSA & IR S|

V]./fDeﬁne decision making. Explain the

consumer decision making process.

fotom & oRufsg Sifsel v Fofa=
T &) SRET BT

47, How consumer research is performed,

Explain by taking an example of your
own,

I FEYH & Frenfea fear sar 22
AT U BT IRV A g RS BHIfoie|

13. What is contribution of advertising in

marketing. What are the methods of
evaluating advertising effectiveness.
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