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Note : Attempt all the sections as per
instructions.
Wit wusl @ Frdfengar & S
Section-A/@Us-3
(Very Short Answer Questions)
(31 g I W)
Note : Attempt all five questions. Each
questica carries 4 marks. Very short
answer is required not exceeding 75

words. 4% 5=20

P.T.O.

i dt 5l & s A e v 4
3wt T B mﬁma?mrsﬂr&:‘iﬁmﬁagm
srfér &)

How are a consumer and a market
segment related? 4
3THIHT 3R aISIR wost ¥ d9 T S B
&2

2. How does attitude influence consumer
decisions? 4
@ e Fofg o ¥ snnfaa o< @»

3. What is the role of information search in
decision making? 4
Frofa oy R gaa Eist 3 i aar S8 @

4. What is advertising? Define its scope. 4

fasmos @ &2 Iwa vt FefRa s

5. How is advertising effectiveness tested?

Name one method. 4
fasme= & gashiern 2 sied &2 cwade
EGIE]
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Section.g/@os-d
(Short Answer Questiunsj

(7Y 39dg ae)

Note : Attempt any two questions out of

the following three questions. Each

question carries 10 marks. Short

answer is required not exceeding 200

words. 10x2=20

Frefag & st # A el @ A

% 3w el S T 10 3B T

sifermen 200 TR § @y IAR STAfEE &1
Suppose a customer buys a smart phone
and later feels dissatisfied with its per-

formance. Analyze this situation using

the post-purchase behaviour model. 10
o AT U UEE W B wlEar # AR
mﬁTﬁm#me%p Bl
ooy 7 FATAT0T GE- IR aER HisH &
e 9 DI
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7.

A new fitness app is entering the
market. Design an advertising strategy
highlighting the role of promotional tools
and competitor analysis. 10
vs a1 e ¥ AR # waw ax &
fammo= worifa daR s e deresa
& yfaer AR wfoadi fagergor & wgEar @
e
Explain the different methods of preparing
an advertising budget. 10
s see daR = & Rtm (e &
=T AR
Section-C/@vs-H
(Detailed Answer Questions)

(fRrzga 35 we)

Note : Attempt any three questions out of

the following five questions. Each
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question carries 20 marks. Answer js

required in detail. 20x3=60

Frffaa dte weat & & 581 @ i 3

IR A 7D e 20 3BT B 81 Rrega

FoR anféa 21
A customer is planning to buy an electric
vehicle (EV). Apply the consumer deci-
sion making model to explain the steps
involved in this purchase. 20
ve UES o dEd |@des B A w
@1 21 Iuvireet fofa @91 & Hfse BT 0N By
g 39 @i # wifid @xoi B T

Explain major consumer decision

10.
models and the role of organizational
buying behaviour. Compare at least two
models. 20
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11.

12.

13.

g Rrofa Tjagr aflt dreTES wig
iR B P THETE) HH-A-BH A A
&) e DR

Explain the Process of advertising with
suitable illustrations, 20
Juges RV e fasmem @ afsar @
HHTSC

Explain consumerism and its effect on
consumer decision-making. 20
IyIepEE @aT &2 3THRET Fofg Y w39
THd P T DIfoTE|

A company islaunching a new plant-based
milk brand in India. Using the concept
of consumer behaviour. Explain how the
company can identify target segments

and influence purchase decisions. 20

URA W U B gy qe-ameiRa qu §7
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=g @X I8 &l gy TEER B R
7 Igdn TG 8P W B S N afde
@ B TRaE B weh sk @he Pk @
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