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Note: Attempt all the ;;:inm as per instructions. (Short Answer Type Questions) (EI'EI; e RS FI"FI)
H}Z: H#? @U\Tff aﬁ Hjﬁ?? Ecl Egﬁa" Note: 'I"his Section cm‘ltﬂins thrcs questiﬂn.ss anempt any

Section-A (W-G‘l) two questions. Each question carries 10 marks.

Very Short Answer Type Questions (3 g Lic s %) Short answer is required not exceeding 200 words.
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Note: Attempt all the five questions. Each question RSt I
carries 4 marks. Very Short answer is required not e 3?—?5 4 gg;;ﬁ:;;ﬁlﬁ ! 3ii il gﬁ%ﬁq
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increasing significance in international marketing.
2 What is foreign market?
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8, Discuss the factors inf] uencing internationg Price.
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(Long Answer Type Questions) (ﬂ‘c‘f Gﬁ'ﬂq 'aTFT)

Note: Attempt any three questions out of the following
five questions. Eaepy question carries 20 marks.

Answer is required in detaij, 3x20=60

Explain in detail the importance o

f internationa]
marketing.

Differentiate between domestj¢
marketing and international marketing,
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10,/ What is the meaning of identj fying foreign market?
ISCuss the procedure for
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What do you mean by product Designing? Discuss
the advantages of product design standardisation.
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12. What do you mean by export price quotatiqns? What
precautions should be taken whep quoting
international prices?
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13. Discussl, the role of trade fairs and
™ international marketing. .
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