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Note : Attempt all the sections as per
instructions.
Section-A
Note : Attempt all five YSstions. Each
question carries 3 marks. Very short
answer is requiréd not €Xceeding 75

Sx3=15

wyral d€Mangr»
1. Define the term "rur@ ha". 3
aspects
2. Mention two k&Y of rural

infrastructure that IMpact Marketing

words.

activities. 3
P-T-G.

Explain the t:cnr‘lﬂ"i""jt of hierar{;h? of rural

Markets. 3

Define the term diStribution channe| 3
List two characteristic of the ryrq

consumer. 3

Section-B

Note : Attempt any two questions out of

the following three questions. Each

question carries 7.5 marks. Answer iS
required not exceeding 200 words.

2x7.5=15

What are the primary socio-cultura!
factors affecting consumer behaviour?

7.5

Explain the significance of Product

composition and pricing in the rural

market for agriculturaj inputs, 7.5
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Sactlon.c
A
ttEth any thrq. quegtiﬁﬂs out of
t '
he following fiva questions. Each

question Carries 15 marks. Answer is
required in detg) 15x3=45
1. Describe the Characteristics of the
rural consumer and explain how these
characteristics influence their purchase

decisions. 15

Explain the concept of Cooperative
Marketing and Processing societies. How
can these societies contribute to the

marketing of agricultural produce? 15
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3. What unique Clevant Ppromotional

strategies need to be used in Rurdl

Marketing? Give examples. 15
4, Critically evaluate the role of technology

in rural Marketing. How can technology

ienc
be leveraged to improve the efficiency

and effectiveness of marketing efforts in
15

i

rural areas?



