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1. "Advertising is an art in form of Print-
ing", Defined by :
(A) Laskar
(B) Kotler
(C) Elderson
(D) None
/ Essentials of a good advertising copy
T s
(A) Suggestive value
(B) Sentimental value
(C) Memorising value

(D) All above

3. Advertising, sales promotion, public re-

(A) Personal selling
(B) Non-personal selling
(C) Mass-selling
(D) None
__.\}:/Advertising is:
| (A) Science
(B) Art
/,(C) (A) and (B) Both
(D) None
‘)/"Which of the following is media of Ad-
- vertising?
(A) Display
(B) Radio
(C) Twv.
_- (D) All of above

3
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10.

The advertisement slogan of LIC "Je-

evan ke Sath bhi Jeevan ke Baad bhi"
is an example of:

(A) Inherent Motives

(B) Rational Buying Motives

(C) Emotional Motives

(D) All above

Which of the following outdoor adver-
tising?

(A) Electric Sign Boards

(B) Wall writings

(C) Sandwich Board advertisement
(D) All above

At which stage of PLC, market -and
product improvement techniques are
used :

(A) Growth stage

{B) Maturity stage

(C) Introduction stage

(D) Dedline stage

At present who is the Brand Ambassa-
dor of Coke?

(A) Katrina Kaif

(B) Aishwarya Rai

(C) Priyanka Chopra

(D) None

Who is the Brand Ambassador of ICIC]
Bank?
(A) Akshay Kumar

(B) Amitabh Bachchan

(C) Shahrukh Khan

(D) None
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11- " " COI"ICE - A AR
DAGMAR Dt was Iirstly Devel M HIuRon Haﬂ qsﬂ

fosar man am
(A) A.H. Maslow

(A) U.UE.REN
/(,B) Russel H. Colley (B) Ha va. B
(C) E.H. Burack (C) 5.
ﬁ None (D) B &
127" 1BRD is also known as: 12. IBRD ® JIFI F1ar & :
(A) World Bank (A) World &5 & 71 @
(B) IMF (B) IMF & ™ &
(C) EXIM Bank (C) EXIMTE S ImM J
(D) International Bank (D) International @ & M ¥
\V(hat is the correct sequence of the  13. [ U3l & W&l v aan &7
following events: (1) W.T.O.

(1) wW.T.0.
(2) Liberalization
(3) Globalization

(2) Liberalization
(3) Globalization

(4) IMF . (4) IMF
Select the correct answer from the R IR 9T W
code below (A) 4,2,3,1
(A) 4" _21' _3! 1 (B) 1' 2, 3, 4
(®) 1,2,3,4 ©) 4,1,2,3
(C) 4,1,2,3 :
(D) 4,3,2,1 (D) 4,3,2,1
14. ernment of India established its 14 HRG WIR Y 1965 § 3o wgen frafa
first Export processing zone of ot & el wfta e
in 1965 : (A) T
(A) Goa B) e
(B) Delhi . ©
~(C) Kandla reen
Mumbai ‘ (D) =% :
157 Most Popular method of entering into 15, FrRTEry faqorT # w39 & Gafttie waferd
International Marketing is: W?
(A) Contract Management (A) ﬂﬁmqm
/(®) Licence (B) EEE
(C) Export : (C) ﬁ'ﬂiﬁ.
(D) Joint Ventures (D) ¥WYH IWHH
. I5] P.T.O.
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16. Which can be sold in International

/ﬁarketing?

17.

18.

19.

20.

(A) Services
(B) Products
(C) Ideas

(D) Al above

Method of entry into Foreign Markets
inClude :

(A)
(B) Direct Investment
(C) Joint Ventures
(D) All above

Exports

Need of International Marketing was
felt because of :

(R)
(B8)

Limited National Market

Growing Competition in National
Market

(Q)
(D)
Which is not Navratna Companies?
(A) BHEL

(B) ONGC

(C) Reliance

(D) NTPC

Which is not MNC's?

(A) 1BM

(B) NESTLE

(C) SONY

(D) L.I.C.

Desire of eam more profit

NUS-15193\R\2021

Attraction towards Foreign Market -

16.

17.

18.

19.

20.

o]

SRTre RrvoT # e dar o W &
(A) ard

(B) Iam=

(C) far

(D) IR T+
ﬁ%ﬂ?aﬁwﬁi#mﬂnaﬁﬁﬂbﬁtﬂiﬁhﬁﬁa
&

(A) fafa

(B) weay faferdm

(C) Egeh Uy

- (D) IRrs Gt

m#ﬁﬁihxﬁhmﬁrdﬁ:nmauaaradrng5
IR

(A) A IR R & @or
(B) Tl SI9RY ¥ agat nferayf & sror
(C) faceh aaRY & ofy smedor 3 BRoT

(D) P eTH THM B FeBT S BROT
A TR T T &2

(A) BHEL

(B) ONGC

(C) Reliance

(D) NTPC

P I T T ¢
(A) 1BM

(B) NESTLE

(C) SONY

(D) L.IC.



/1%1'.0. Was established in 21, T4% SR WS B T g -
(A

(A) 1995 (A) 1995
(C) 1950 (C) 1950 &
(D) 1947 (D) 1947 %

2. Foreign Exchange Transactio
2 ns are 22 faeeht fafima eeR fofaq 6 o &2
controlled by:

(A) Foreign Exchange Management (A) Tt Rfvmg v sftfae
Act (8) Red ¥w 31 Rar g

(B) Reserve Bank of India

(C) faett Rt Framor sftifom gr
(C) Foreign Exchange Regulation Act

(D) Ministry of Industry (D) I FAC BRI
23. r’-the Development of Infrastruc- 23, WRA WER 7 oA & FURYA o & faor
/:Lh;e in our country, Government of In- ¥ R 'BOT" Hiew fashia fasan! 'BOT' @1
dia .develop 'BOT' mode. What "BOT" T A &?
means? (A) sred Igant THAS
(A) Better Operate Technology (B) T ﬁwﬁrav
(B) Bombay Orissa Tripura (C) B, FET Y ik gﬁmﬁa G Tl

i d Transfer
(C) Build, operate and Tr ©) o 78

04, B 1 Ffe Wa WRA B T &7

(D) None of above

24, Which is not the Industrial Association

of India? _ (A) AL
(A) ASSOCHAM (B) ﬂ'?ﬂﬁaﬂé
(B) CII (C-) ot
(C) FICCI
(D) ADB (D) u.?r.i‘:.
}Aenchising is also known as: 25. dp=giomm H?T.aib’f S &

(A) Licensing Ez Wﬁ@ﬁm
(B) Merger ‘
(C) Joint venture (C) |gTh 3ubH

(D) Special Selling Rights | (D) oy fawa FftaR o

(7]
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26. EPRG SpHad # Ethnocentric 91& &7 3Tery
&

(A) Overseas country is better (A) el wadt dER i

(B) Guests are better (B) WEWH HaEH dEK

(C) 3T 91 T IS

26. In EPRG framework word Ethnocentnc

means :

(C) Own country is superior

(D) World is viewed as one unit (D) ¥R o5 3@? A
27. /vﬁne is: 2. W
- (A) Wrong product (A) et Jeqra
(B) Desired product (B) 3fea sam=
(© " Healthy Product (C) W@y 3qE
//(D) Enjoyable product (D) IR 3R
/58. Which is Current Asset? 28. @M T wwafy &2
(A) Cash at Bank (A) & ¥ s
(B) Machine (B) 79l
(C) Goodwill (C) @iy
(D) Fufniture (D) &R
29)«@1 an organisation use the one and 29, i B W I T @Rl ¥ e v D
same brand for all product, is called : §78 BT I B 2 TEeEEr 8
(A) Umbrella Brand (A) ST JiE
(B) Family Brand (é) TReR Fig
(C) Individual Brand ©) T
(DY All above (D) IR i
Wh is Brand name? PP —
(A) Reliance ,
~ (B) Videocon (A) R
/ (C) Jindal (B) R
(D) Thapar © foram
(D) IR

NUS-15193\R12021 [8]



31. Packaging materials are used to : i
: 31, UBTST amrlt 31 svr------ 3 fve R
STy

/" (A) Deceive the customer &

(B) Improve the quality of product (A) TED! B trar &

(C) Make the product safe and at- (B) 3 3 f5w 3 guR &

tractive ©) ma’fgﬁﬁﬂhmﬁam

(D) Conceal defects of the product (D) 3= A BRRIT s

32. Surf Axel is the Brand name of: 32. % v 5% T &

(A) Glaxo ) | N

(B) HLL (B) UEL.UA.UF. B

(C) HAL (C) Ta.UEa. &

(b) T (D) Ta.q.TE. B

yhich organisation started registra- 33 WRA ¥ B QA G N am ¥ ‘ﬁﬁi‘ﬁ

tion to Trade Marks in India? 2 oy fsan?

(A) Trade and Merchandise Marks (A) Trade and Merchandise Marks °
Act. 1958 Act. 1958

(B) Trade Marks Act 1958 (B) Trade Marks Act 1958

(C) Marks Act 1958 (C) Marks Act 1958

(D) None of above (D) None of above

}/ﬂ% fix of the Price Rs. 999 of a shirt  34. o TS B Ted 1000 F & W W 999 ¥.
instead of Rs. 1000 is a policy of: <@ 1, BE &

(A) Customary pricing policy (A) WWW%
(B) Promotion pricing policy (B) SICHEARHD Jed et
Q) psychological pricing policy (C) Hﬁ'&!’lﬁ'ﬁg&?%ﬁ%
All of above (D)_ IRes At
35" Door to Door, Godown t© Godown fa- 35, WA W, MW ¥ e a@ o W&
cility is provided by: ?:T:Htlﬂaﬁ
(A) Rail Transportation (®) o R
- (B) Road Transportation © g R
(C) Air Transportation o) o
(D) All above (9] BTO.
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36. Full form of TQM :
~ (A) Total Quality Management
(B) Total Quantity Management
(C) Total Question Mark
(D) Trade Question Mark
37. According to W.). Stanton, the phase
of price determination process are :
(A) 6
(B) 8
(C) 10
(D) 4
38. The” Government has right to price
~ control on commodity by:
(A) Essential Commodity Act 1951
(B) Essential Commodity Act 1965
(C) Essential Commodity Act 1955

(D) /Es’s’éntiai Commodity 'Act 1975

are the example of:

(A) Status product

(B) Comfort product
(C) Mature product

(D) All-above

10.

ich of the following is not a charac-
teristic of retailer?
(A) Generally sells goods on credlt

(B} Sell goods directly to consumers
(C) Deals in small Quantity

(D) Direct contact with Customer
lUS-15193\R\2021

_,F.‘IGthes, Sweets, Biscuits and butter

36.

37.

40.

[10)

39.

TQM 1 g B &

(A) Total Quality Management

(B) Total Quantity Management

(C) Total Question Mark

(D) Trade Question Mark

&Y. 3. oo b 99K gea feiRor afean
& TROT &: |
(A) 6

(B) 8

(C) 10

(D) 4

WOR B a3l R 3eq Fr=or any 4
&1 sftrR 2

(A) Imavas aw] sifafas 1951 gR
(B) 3avad awq Hfbf 1965 GRT
(C) mevas avy siftifran 1955 g
(D) smawas avg sfefem 1975 gR
9, o g R wae sarewr #:
(A) R s &

(B) JHCRN I B

(C) 9RuTd IE &

(D) IR T

TR TR B B & R 7 2
(A) 9T R Iy ey &
(B) ITHIENSH 2 e sy ey

(C) B\awﬁwm%
(D) mﬁmmmg



41, ror B_usmessf marketing is:
(A) Necessary
(B) Un-Necessary
(C) Luxury
’,(D) Compulsory

42. Which is not the merchandising func-
tion of marketing?

. (A) Buying selling
(®)
()
(DY~ Grading

Storing of raw material

Standardization

43/ The Top most aspect in a business is:
(A) Finance
(B) Production
(C) Selling
(D) Marketing
44. "Marketing includes activities involved
in the flow of goods and services from
production to consumption®. This
statement is of:
(A) Clark and Clark
(B) Prof. Pyle
(C) William J. Stanton |
(D) Converse, Huegy and Michell
45. Oldest concept of marketing IS
(A) Marketing concept
(B) Selling concept |
(C) Production concept
(D) All the above

NUS-15193\R\2021
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fwom @1 B W e orf A 27
(A) sa-awa

(B) T WAl B HOBRY

(C) YHTIEHROT

(D) &=

43.

45,

(1]

v AT BT TR, AEeyot vee &
(n) fom

(B) 3d4iH

(C) fow

(D) famor

“fyqores 3 g iR il 3 e & W
o & e o Rt weaferr B #1” 7
T & |

(A) TS U TAD B

(B) . At B

"(c) faferm 3. RIF

(D) s, gt AR Freer

o ) e A RN

(A) Taoom EemRon

(B) fawa s@umon

(C) F”H HAURON

(D) FRRB T .
' PTO



Mw institutiofi has to performed the 46.

47.

49,

50.

NUS-15193\R\2021

tasks in modern era, which are-
(A) Marketing

(B) Innovation and Marketing
(C) Innovation

(D) None

Which of the following does not include 47

in the Marketing Research?
(A) Advertisement
(B) Distribution research

(C) Price related research

(DY All above
Which statement is correct? 48.
(A) Marketing mix should be custom-
er oriented.
(B) Marketing is a production process.
(C) Marketing concept is a compo-
nent of selling.
(D) Marketing is a burden in the field
of business. :
According to Lazer and Kelley 'P' of 49,

marketing Mix are :
(A) 4

(B) 3

(C) 2

(D) 5

Which is not the element of Marketing
Mix?

(A) Distribution

(B) Advertisement
(C) Personal Selling
(D) Sales Promotion

[12)

50.

e gu % s sen @ FEay I

FATRIE, A&

(A) fRuos

(B) HamR 3K ffuue

(C) TEmR

(D) & &

Rrqors oiver & s < Frar onfae =t @7

(A) fsmes

(B) faeRor oy

(C) qra wwafem oy

(D) IWyE T

3 o1 B T &2

(A) fmom fisor st afingedt @
arfeel

(B) QU e 3aure s 1

(C) fauom srmuRen g & v 30 2

(D) TR F & # R vd sk

PR od B & AR fuor fsor & ¢

&

(A) 4

(B) 3

(C) 2

(D) 5

7 Ruor fystor o aeg wf &2



o

/51,/6/which 'P' of marketing mix is relat- gy, uRaE, et e 3R YyosRoer Rvort fsor
ed to tranSPortation, warehousing and 5 Fr 61 A e &
storage:
(A) Price (A) T
(B) Product (B) I
(C) Promotion (C) T wiagde
©) roce © v
ich of the following is not related to ~ 52. =1 % ¥ P gew FramRYr ¥ wafaa =&
Micro-environment? 27
(A) Suppliers . (A) S‘W
(B) Customer (B) TED
(C) Marketing Intermediaries (C) Tauvm Ay
_ (D)/Tefﬁnical forces (D) T wfendt
53. Which of the following is not external  33. forr 3 i Rior gafawor B e oifts &
/ force of marketing environment? &
(A) " Economic environment (A) 3RS Taie’ol
(B) Consumer demand environment (B) :ﬂﬁlﬁﬂ i T
(C) Company Resources (©) Sl & T
(D) Demographic environment (D) Swifda Tafervr
54. Which of the following is not concemed 54. @ RIS SRl ¥ aetad A &2
with Economic Environment? (A) W ﬁm
(A) Tax structure
(B) Government policies (B) ARy el
(C) Demand determinants (c) wm FHuR®
(D) None (D) IR® B &
y{motional Motives are: 55. WEEE IO &
(A) Internal Motives (A) 3R IROTR
 (B) External Motives (B) @ o
(C) (A) and (B) Both (C) (A)® (B) A
(D) None (13] (D) o€ =& pTO.
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56.

57.

s5.

59.

NUS-151931R\2021

| n
Who classified the buying motives ©

the basis of Emotional and Rational
buying motives?

(A) A.H. Maslow

(B) Edvin B. Flippo

(C) M.T. Copeland

(D) None
"Market segmentation is the strategy

of dividing markets is order to conquer
them."” This statement is of:

(A) Stanton

(B) Davor

(C) Robert

(D) Smith

The market is segmented on the basis
of . . htips://www.ccsustudy.com
(A) Geographical factor

(B) Social Factor

(C) Psychological factor

(D) All above

Income segmentation is target which
{;f the following gfaup?

(A) Lower Income class’

(B) Middle class

(C) High class

_{D) All above

Which of the following is not a advan-
tage of differentiated marketing strat-
egy?

(A) Customer oriented

(B) Increased sales

. (C) Cost-economies

(D) None

56.

57.

59.

[14)

&1 SROM3N @B WIS T fadel &g
dromsit 3 & N fow afpa AT dl
(A) ©. Ed. AR

(B) vefaT &, gefi

O B WA & afs 39 R fasrg are &

o G| a8 U &

(A) ®eA &

(B) SRR @

(C) g &1

(D) g &

TR fawieaur & fore B ameRt &1 wanr
fowar e &2

(A) vhihfers

(B) wmfos

(C) wdenfae

(D) 3R I

Frfefaa wgh @1 3ma fwfssor Rewa
it aRan &2

(A) = smg &

(B) wemw it

(C) I=a &t

(D) FH T
o YRa Ravm Ay o e a8 2

(A) T Bfeet g
(8) foemar & gfx
(C) ommar ¥ ah
(D) @ =i



51:I,'€U5tomer5 of consumer products are:
(A) Producer |

) Final consumer
“4C) (A) and (B) Both
(D) None
Vmﬁhcts which are not included in In-
dustrial products:
AA) Speciality Goods
(B) Fabricating products
(C) Equipment products
(D) ﬂill of above
WCh of the following is not a shop-
ping goods?
{A) Groceries
(B) T.V.
(C) Furniture
(D).-None
64. Indicate whether the following state-
ments are true !
(A) There is no importance of product
from buyer's point of view.
(B) Every product is a separate brand.
(C) Product mix is not influenced by
any factor.

(D) There is no differen
' ct and industrial

consumer produ

product. .
65. Which of the following is the first P

in production development process?

(A) Business analysis

(B) Screening of the ideas

(C) Creation of new produ

(D) All above
NUS.151931R12021

ct ideas

62.

63.

65.

[15]

(A) IS

(B) 31F~aH IushI

(C) (A)Td (B) M

(D) P &

s =g § 3 e e < A, &

(A) fafre awg

(B) QK B THge

(C)  JUaOT FRGE

(D) FIRIB T

fadhe awqe - T &2

(A) TR

(B) &4

(C) WK

(D) P -T&l

frer o P A1 U TR &

(A) ipaT B gRE A IR B B Feed el
2l

(B) mmmwmmm -

(€) = s fedt O wed g wifed
el &l

(D) 374! e et aifehfires Seme # %

R TR AT
Befufad § o 3ae e wisar o 1H

TRUT &7
(B) fori & FW ®E |
(C) =d Jeare Ty &1 o
(D) FRyd avl
PTO.
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66, Which of the following is cause for

Product Elimination Decision?
(A) Declining in Profit

(B) Falling Prices

(C) Declining in Sales

{D) All above

67. Principles of product development are:

68.

(A) Principle of Specialization

(B) Principle of Simplification

(C) Principle of Standardization

(D) All above

_*Marketing is the delivery of standard"”
this statement is of:

(A)
(B)
(©)
(13)

Paul Mazur
Kotler
Henson

None

69. Brand is :

-

_{A) Compulsory
(B) Un-Registered
(C) Registered
(D) None

70,/ Creating new markets for an old prod-

(%]}

uct or a market for a new product re-
quires:
(A) Creative salesmanship
(B) Competitive salesmanship
_AC) (A) and (B) Both
(D) None

1& aranairmnngd »

66.

67.

68.

69.

70.

ey 3 @ FTE e Frofa o & SRy
&? '
(A) @ ¥ firae
(B) wFal ¥ T
(C) faehr & firmae

(D) FRH TN
Jaqra Ty o R &

(A) R o g

(B) wReraRoT & g

(C) grmdrexor T RagT=<t

(D) 39geH &

Fyor e TR YEH SRAT & T8 B &
(A) dfeT TR BT |

(B) ®IceR &l

(C) &= @I

(D) @I =8l

s &

(A) S

(B) 3mSTpd

(C) Usipd

(D) @1 T8l

v [ 3R & foe T s ar v |/
TR & fo 72 Jwre gy & fore siawadl
&

(A) YT T wen

(B) wiranh Rreva sen

(C) (A)Td (B) &
(D) @ &l



MABC analysis of inventory control, 71, g P & ABC faweror #, e
the least costly items cover under: ST AT AR Sl & -
(A) Category A (A) SOMAH
(B) Category B (B) SofBH
(C) Category C () softcH
(D) All above (D) IR | A
72. Fhe ba;ic function of Branding is: 72. FEHTHE B &
. (A) Attraction (A) 3BT
(B) Identification (B) d&dH
(C) Protection (C) qRem
(D) All above (D) IR T
ﬂ/‘fhe basic function of packaging is: 73. &0 o difte ol &:
(A) Attraction (A) 3THEOT
(B) Identification (B} 9
(C) convenient () Ruse
(D) Protection (D) e
74. gling is: 74. wafemmd:
(A) Wastage of money (A) o ot qafdY
(B) Necessary (B) IETAD
(C) Voluntary (c) s
(D) Compulsory (D)
75. When is testing writing word, colour, de- 75, g ¥t w fore e, <, o= & =g
sign on packing this test is known as: B T} 37 SriT @B 5w I &
(A) Dealer Test (A) SRY Taror
(B) Consumer Test (B) JHIeHT TRaT
(C) Visual Test (C) ¥ T
(0) None (D) o &
P.T.0.
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76. Aftef sale services should be :
(A) At Cost
... (B) Free
(C) At concession
(D) @Uéwe
77. A rlsale service in sale of automobile

IS

(A) Compulsory
(B) Voluntary
(C) Necessary

(D) )l#above
78. /‘p'éstages of product life cycle are:
S (A) 6
(B) 8
(C) 4
(D) 2
79. Product like People have life cycle.
Choose correct option:
(A) Misguiding statement
(B) Confusing statement
| (C) Correct statement
" (D) All above
80. "Price is a monetary summary of all
the conditions which give value to a
product”. This statement is of:
(A) William J. Stanton
(B) R.S. Davor |
(C) Philip Kotier

(D) Walton Hamiiton

NUS-15193\R\2021

76.

77.

78.

79.

80.
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(A) @i W
(B) gw
(C) TN &R W

(D) IWIB WAl
IR & i # Apawe Jar--..

-2l )
(A) ifrard

(B) thos

(C) HETS

(D) IRrH welt

T SHa T B HIE B &

(A) 6

(B) 8

(C) 4

(D) 2

@it @ i el &1 o Sie up Aar
2| w8 Ry &1 g

(A) TFRIE @R aleTl U

(B) Jereaqel BU=

(C) wEr B

(D) IWFEAM

Paa 37 T Temi & AiE 9R & 5
I B e W Rl &1 Ig He &
(A) fifm s Rea @

(B) FR. ¥¥. SI&R &I

(C) fisfer dreer @1

(D) dleed effee &



-~

None -
8% The selection of Distribution channels

3Vf(:eétzrmination is affected by:

(A) Elasticity of Demand
(B) Cost
(C) Competition

(D) All above
g/z/uﬁaer Skimming Pricing Policy, the

price of @ new product fixed at the ini-
tial stage is :

(A)
(B)
(C)
(D)

Minimum
Low
High

All above

83. Cash discount is provided to:

(A) Traders

(B) Customers
/

(C) Producers
(D) All above

. When a buyer is responsible for all

costs from factory place:
(A) Ex-factory
(B) FO.R

(C) Current Price

is determined by:

(A) Nature of market

(B) Type of market

(C) Buying habits consumers

(D) All above

P
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(A)

85.

gﬁﬁuﬁmmﬂﬁagﬁmg:
(A) W B AR

(B) W@

(C) wfcrifirr

(D) mﬂ?ﬁmﬁ’r
wiereet geg frrefRor A & sl T 3G T

e @ AT 8
(A) T
(B) o

(C) s

(D) * IRRE TN
T T e fbar i &

() TmRal B

(B) el B

(C) JamEd B

(D) 3RS AN B

59 a1 Bacd W ¥ wi @l & e

Ex-factory

(B) & W Top

(C) el e

(D) @ =

RreRoT ez () fews g far St
&7

(A) TOIR & ©HRA

(B) &R o o

(C) Jqvirest ) T et

(D) IR af

P.T.O.



86. Shortest channel of distribution is: 86, faror o T:'?Iﬁ e &
/fA) One level channel (A) & T e
(B) Two level channel (B) 2wl g
fC) Zero level channel (€ I3 wR g
(D)~ None (D) @I Tl
hich of the following is the key link be-  87. Frafafag # sere 3k Feax fan &
tween producer and retailer ? | e e B E
(A) Owner (A) @
(B) Wholesaler (B) el fasem
(C)_Salesman (C) Tawwar
(0) None (D) P A&
88. Decentralised buying and centralised  88. fadfFaa &a 3R Bivsa fapa faw! v
selling is a feature of : & . |
(A) Departmental store (A) feumir yosR &t
(B) Multiple shops (B) sgF=® gl B
(C) Both of the above (C) IWrp 24t B
(D) None (D) @5 7
89, Retailer is chain between: 89. PR fagsar & &
(A) Wholesaler and Consumer (A) i fgsan 3k Jusies & &g
(B) Producer and Consumer (B) IUR® 3R 3uker & fig
(C) Producer and Wholesaler (C) s 3R O Fp s A D
(D) All above D) IR
90/ The Right Distribution Channel of Con-  90. 3UIthT Tl &Y W& et anfet &
sumer goods is: (A) BTHT Rrsar-ohve N
(A) Retailer-wholesaler-Consumer (B) FE o Pbapoay R
B (B) Producer-wholesaler-Retailer- £ | .
Consumer !
(C) Producer-wholesaler-Consumer L (C) IRt fpanr-3usirent
(D) None D) B
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91 'VMS' means:
(A) Vertical Market System

92.
~are.

(B) Vertical Marketing System

'(C) Various Market System

(D) None—~"
qu,fdﬁ'ctions of Distribution Channels

Flow of goods in due time
Flow of goods at the right place
To protect goods from damage in

(A)
(B)
()
the way
(D) All above

93, which of the following is not the phys-

-

(B)

(B)

(€)

ical distribution cost?

(A) Cost of inward transportation of
goods

Cost of outward transportation of
goods '
Cost of storing by wholesaler

st of insurance of goods in transit

(C)
(D)

ich statement is True?

(A) Development of industries has

resulted in development of trans-
portation.
Development of transport and in-

dustries go together.

Development of transport
development of

ation

has resulted in

industries.

(D) Both are not related to each other.

M;rehouses are manufactured for:

(A) Raw-Material
(B) Finished Goods
(C) Final Products

(D) (A) & (B) Both
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91.

92.

93.

94.

. 95,

[21]

'wMs' @1 38 &

(A) SFIFTR TSR JOTel
(B) 3reva fauor fafer
() fafirm Ruos womeht

(D) P &
fa<or afksml & o/ 8. &

(A) Ter @Y 3faa g W GgArT
(B) et @Y FE WM W T
(C) IR 3w @ eaferore @9 & @@

(D) IR Tt
g A e e axor @ wnr @ 2?2

(A) I & HE GRIEA D

(B) et ¥ Frfa wRae & awrd

(C) o b & o1 g T USRI
@

(D) @niRer A $ 49 B A
o o BT T &?

(A) T Ao A wRae & Ao S
(B) uRaE od i v Rier -2 g3l
(C) Rae R ¥ Fn o e g

(D) 2t e qER & o @ &
WUBR TR & T & -

(A) TR " & e

(B) Ffifa wer ¥ fere

() e Jeaz & fore

(D) (A)©d (B) AR
P.T.O.



96. Asold his house to B and gave its pos”
session to him. Whether it Is a Physica!
Distribution? .

(A) May be yes
(8) May be not
(C) Certainly yes
{f)\) Certainly not
97. According to Hasty and Will, object of
promotion is:
(A) Demand objectives
(B) Specific and performance objec-
tives
(C) Communication objectives
(D) Al above
98’ Distribution of free samples, coupons
' etc. Come in the category of :
(A) Clearance of old stock
(B) Advertisement
(C) Sales promotion activities
(D) Attracting new customer
99, Promotion word taken from:
~ (A) French Language
(B) Latin word
(C) Italian Language
(D) None
100, Which statement is more correct?

(A) Sales Promotion helps in personal

selling and advertisement

(B) Sales Promotion helps in personal

selling only,

(C) Sales Promotion helps in adver-

tisement only.
(D) All above
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96. A 3T THH B B u R iR 3R 3w
ot o 2 & 7o A i fRrewor
(A) 2 e &

(B) & & W
(C) Ffarer o

(D) e
97. ¥\ vd R ¥ HER, Fad & R &

(A) W Rea
(B) fifdre v Fremem stw
(C) ¥aRrR I

(D) FRrep gl
98. WU A, T Infe o faeon fsvy Ay
T &?

(A) R TS BT FAROT BAT

(B) @

(C) Tipa Sad= Tramw

(D) & UED! B ST B
99. o Wi foram e &

(A) T W
(B) aRwweq

(C) seform umr
(D) &% &

100. B | B P v 7
(A) e wads dafes Ripa sk Ree
A TEo 21
(B) R ¥ada bam dafes fama ¥
WEIS B
(C) T Had dpaer e % s B
(D) FeH oy L
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